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The product: 

I created an app for users to take a virtual tour through 

art galleries in Vermont. We want users to leisurely take 

their time and enjoy artwork at their convenience.

Project overview

Project duration:

April 2021 - September 2021

Preview of selected 
polished designs.



The problem: 

Due to the pandemic, some users are not 

ready to go out to attend in-person activities 

especially ones that can involve large indoor 

crowds. Some users have issues trying to find 

parking while others do not have the time to 

physically visit. And other’s worry about the 

cost.

Project overview

The goal: 

The goal is  to figure out the best way for users 

to tour an art gallery virtually. We also want to 

increase the number of users using the app 

and provide more visibility of the art galleries 

located in Vermont.



My role: 

I an the lead UX designer and UX researcher.

Project overview

Responsibilities: 

I am responsible for  user research, 

wireframing, prototyping, etc. 



Understanding
the user

● User research

● Personas

● Problem statements

● User journey maps



User research: summary

I conducted a competitive audit of other online art galleries. Some art galleries had extensive 
information about the artwork while some have very limited information. Some of the sites worked 

better on desktop than on mobile.



User research: pain points

Health

Due to the pandemic, 
some users are not 

comfortable being in 
large crowds.

Accessibility

Some users have limited 
mobility to move around 

a large art gallery and 
sometime parking can 

be a bother.

Convenience

Some users simply do 
not have enough time 

during the week or 
weekend to visit art 

galleries.

Costs

While some art galleries 
are free, some do 

require a membership 
fee, fee upon entry, or 
extra costs for special 

exhibits.
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Persona: Asha Johnson

Problem statement:

“I  need to find relaxing 

ways for me to 

disconnect. I used to love 

visiting art galleries as 

child and I would like to 

do that again if I had the 

time.”



Persona: Bryce Allen

Problem statement:

“I love me city! I want to 

explore everything it has 

to offer. I wish there was 

a way I can do this on my 

own time with less 

money.”



User journey map

Image of user 
journey map

[Your notes about goals and 

thought process]



● Paper wireframes

● Digital wireframes

● Low-fidelity prototype

● Usability studies

Starting
the design



Paper wireframes 

[Your notes about goals and 

thought process] Image of paper 
wireframes including 

five different 
versions of the same 

screen and one 
image of the new, 

refined version



Digital wireframes 

[Your notes about goals and 

thought process]

Description of 
the element 
and its benefit 
to the user

Description of 
the element 
and its benefit 
to the user



Digital wireframes 

[Your notes about goals and 

thought process]

Description of 
the element 
and its benefit 
to the user

Insert second 
wireframe example that 

demonstrates design 
thinking aligned with 

user research 

Description of 
the element 
and its benefit 
to the user



Low-fidelity prototype

Screenshot of 
prototype with 
connections or 
prototype GIF

Vermont Art Online

Low-fidelity protype

https://www.figma.com/proto/qCsNKOZ8tHIHkVc7nBTFfh/Vermont-Art-Online-App?scaling=scale-down&page-id=0%3A1&starting-point-node-id=2%3A2&node-id=2%3A2


Usability study: findings
Write a short introduction to the usability studies you conducted and your findings.

Round 1 findings

Users said overall text was too small1

Users said some of the layout can be 
spread out more

2

Round 2 findings

Users want to use/activate the search 
bar option

3

Users wanted a search bar option1

Users wanted to find art gallery 
listings easier

2

Users wanted the ability to return to 
the previous screen

3



● Mockups

● High-fidelity prototype

● Accessibility

Refining
the design



Mockups

[Your notes about goals and 

thought process]

3 out of 5 participants had 

trouble searching for an art 

gallery. 

The home page should have 

been better labeled for 

users to see that they are 

listed.

Image of 
selected 

screen before 
usability study

Before usability study

Image of 
selected 

screen after 
usability study

After usability study



Mockups

[Your notes about goals and 

thought process]

4 out of 5 participants 

suggested that a search bar 

should be added.

A search bar on the 

homepage would have 

helped.

Before usability study After usability study

Image of 
selected 

screen before 
usability study

Image of 
selected 

screen after 
usability study



Mockups

Main 
mockup 

screen for 
display

Main 
mockup 

screen for 
display

Main 
mockup 

screen for 
display

Main 
mockup 

screen for 
display



High-fidelity
prototype

The high-fidelity 

prototype presented 

clearer viewing of art 

galleries.

View Vermont Art Online 

high-fidelity prototype

Screenshot of 
prototype with 
connections or 
prototype GIF

https://www.figma.com/proto/OAawzVpBF9tpGwap4imlLF/Vermont-Art-Online-Refined-Mock-Up?node-id=172%3A22&scaling=scale-down&page-id=0%3A1&starting-point-node-id=172%3A22


Accessibility considerations

The main user issue was 
that the overall text was 
too small. I fixed this by 
increasing the text and 

eliminated some 
unnecessary words.

The colors scheme passed 
the usability test for 
different visibilities. 

The user have different 
ways to return to the 

previous screen, home 
screen and profile. 
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● Takeaways

● Next stepsGoing forward



Takeaways

Impact: 

The app made users feel like Vermont Art 

Online is an easy way for them to view artwork 

online at their convenience.  

One quote from peer feedback:

“The app….

What I learned:

While designing the Vermont Art Online app, I 

learned that putting the user first is a priority. 

Usability studies and peer feedback influenced 

each iteration of the app’s designs.



Next steps

Conduct another usability 
study for more 
improvements.

I would like to further 
investigate if buying 

available artwork as an 
option.

I also would like to see if 
users would like to 

favorite and/or share the 
artwork on social media.
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Let’s connect!

Insert a few sentences summarizing the next steps you would take with this 

project and why. Feel free to organize next steps in a bullet point list. 

Thank you for your time reviewing my work on the Vermont Art Online app! If you’d 
like tosee more or my work or get in touch, my contact information is 

provided below.

Sheila Jackson
Jamerican Creations

sjackson@jamericancreations.com
https://jamericancreations.com/ 

https://www.linkedin.com/in/jamericancreations/ 

mailto:sjackson@jamericancreations.com
https://jamericancreations.com/
https://www.linkedin.com/in/jamericancreations/


Thank you!


